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1. Discussion (5 min)

Topic introduction and open discussion
1) How
negotiations?

2) How do the sellers make an offer and the
buyers make a bid?

to make an enquiry in business

Business Negotiations

HAZFEMNRE

FER RS
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1. ZES5RERINAR, EESTHBERE, BEFFEEANSR,

2. HIRFAERSHT, N5 INFERER,

REFASHER;
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1. #BIr—NIXHE ‘Making an enquiry’
Feiktask 1HZEIIRAVEERIEA

2. 7Z2IF—N3diE ‘Making an offer’ |, 58
Pitask 27 F IHREAYIEFRIX

3. E A
Sohktask 1302, FEIFHMAMNAIRIA

1 'Negotiating a Deal’ ®RiE

Task 1
Mr: Smith comes from the United States and he is interested in C
place an order with Mr. Wang face-to-face. They are talking at Canton

logue and fill in the blanks.
Making an Enquiry
A: Will Smith B: Wang Yang
A: Good morning! My name is Will Smith. I am from one of the majs
in Los Angeles, US A
B:  Good morning, Mr. Smith. I am Wang Yang. Here is my name card

A: Oh, (1)

Los Angeles, U.S.A
B:  Thanks for your enquiry. I feel so happy to hear you saying so. C

the possible quantity of your order, so we can work out the offer?

buy with Zha
Lid

(3) A LED sola

d

Ms. Vicky is an old customer from Australia. She talks about the commoditi he wapn

Listen to the dialogue and chor

B. Recharge

C.LED 3D lamp.

ower price W
tamp L Sl

SRy ——
i i'

’E—

SUMiEEN

PSP

1. ESRAISNERIFCAIRE, AR
S,

2. FBHURA35-38 AR IEE SR AR, &
kF45ERsection a/biytask 1§02, H&E
EER;

3. hAEHRIEER. RE.
NERIXTGE.

WM RIS PR

New Words and Expressions

EQEESRCES
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i
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1. RRIRIFEIG, RIEFEFINEWEME,

2. BINFISEIISHE R A

SNEED, ICERRLPR, RHFIER;
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2IMMEZEALE
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1. ZEMA—BHITREINE, KR
f1H ‘Making a Purchase’ B9&
K, BHL—1 32 FHRIRS S IRFINTIE;
2. fiFFAH FEETREERFNTE

SUMiEEN

FEHITHEIERL isaRE

1.45H 'Making a Purchase’ &
W, EXFERRER, BINES,
B BSIRAXGE, KE=0WA
a;

2. BIHkIEER D /NE L BTERIRF
T2, MESFRITRRIR.

L ED Role-play
Work in pairs. Please find a partner and create a dialogue according to the following
roles and practise the dialogue. All the details below should be

mentioned in your dialogue.
Scenario: Making a Purchase
Role A: Mr. Stephen Role B: Lu Ming

Mr. Stephen is a cautious purchaser from Canada. He comes to China for a deal of silk
shirts. These silk shirts are designed by a very famous designer. Mr. Stephen wants to use their
company s own trademark and duplicate the order which was placed last year. Moreover, he

wants a better price this time because time is not urgent. Mr. Lu needs to negotiate with this old

you talk about the price, the following sentence patterns could be useful in your

ed 26% over the past couple of months

last year.

EER

RitEE

1. E555%5, REMESEFRHEAEAR, INRARICIZR, REFIMER,

2. INBME, SRUEIFIIEREIR,
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WUy, yVUn PTG B2 T
acceptable. Could you order over
10,000 tons? A large order may A
apply to this price. This is our best
price already.

A: Ok, it's a deal. (5) Hope this is a

89 promising forerunner for our future

(1) BRFRBES (seller's samp [T A

}%%'Eiﬁﬂ] ! 77/_"% iﬁllﬁﬁiﬁﬁl 4 2} REGRAEE buyersam u:;ﬁxaq—gﬁa\mz, 7; ‘
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Section 2
Methods to stipulate quality of commodity: Sale by
Description (148 M2y ik MMFTAE)

IMRZFEENS; 3. DEHTIHIL.
2. 8RIEE, BE
T =P 121 ET
LA R STEEN PESSESER | SIERNE g IIE
FHSETIE;
. . s== Ry S prg \ \\ _\ AN S . . M M ? New Wards and Espressions’
R 5. BRI ZFEBIEASININNIE | 1. How can we win a negotiation e
SO .
MR MR RS | 2 2. What skills can be used and what are the
HigiE 6. IFEZFE4 iR, TSR proper English expressions being used?

7. REFANFIERRE, ALFEDE
T3S TR T,

4. FIRB XA mAEMNSAIFTAIC

. FROY IR A RITE

SRR | 3 FESSESRINER, EESPTERE, BRPEENER, BEEASHRR;
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B | FEFIX
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gz XA of the
Specifications’ , FEpjtask 1HZEI G
ENERYESVN

2. FBIFXJiE ‘Negotiating the Price’ , 55
Fitask 27 FAF I WUNAISRSERIA

3. &5 —NsR 'Make an Order’ g, 55

pitask 1702, FIRmBEIHITIGRIA.

‘Description

(5) A Face-to-face B By phone

SUMiEEN

Z IR iR

KSR RS

4. IR A2-4ATHIXHES SR AR, &
kF4Sepksection a/bfytask 102, H&E
B,

5. MR RS,
Y

PUNSEZEESE SV

move.
A: OK.

B: How about this? Let’s settle on the price of 280 dollars.

A: Tt will be rather difficult for us to persuade our clients at this price. Well, if you
reduce your price to 270 dollars, we will advise our end-users to buy yours.

B: Actually, your price is not acceptable. Could you order over 10,000 tons? A
large order may apply to this price. This is our best price already.

A: Ok, it’s adeal. (5) Hope this is a promising forerunner for our future

cooperation.
B: Sure.
S5, B4 KN Part III Section A Task 2
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RitEE

4. RRIANFIN, KIEFEFIREMEENNE

5. SINESEISHER MRS, SRR, REFIER;

6. LIERFEFIHE, HRAATHEFRR.
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Business Negotiation
Business Negotiation

® Group A: Sales Department of Xiaomi Mobile Phone

@ Group B: Indian client delegation

@ - oo

® Background: The Indian customers want to buy a batch of
Xiaomi phones from your company as employee benefits,
but they disagree with your company on the price. Please
act out the business negetiation between the 2 parties.

@ Requirement: Work in groups of 5 to finish the role-play.

@ Time: 10 min
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